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General Topic Areas Covered in Marketing Problems Online - Volume 1
Marketing Problem General Topic Area(s)
1. | Man’s Greatest Fear: Valentine’s Day Consumer Behaviour
2. | Harvey’s Hamburger Day! Sales Promotion, Consumer Behaviour
3. | Dell Computers and Wal-Mart Say I Do Channel Management, B2B
4. | Invasion of the Superstore Retailing, Competitive Environment
5. | Cash & Carry Moscow Wholesaling, B2B, International
6. | Airport Survival Marketing Research
7. | Café Gourmet Survey Consumer Behaviour, Retailing
8. | CanukKidsTV - Advertising Guidelines Adpvertising, Legal/Social Environments
9. | Subliminal Perception - Fact or Fiction? Consumer Behaviour
10. | Smile - It’s Gurgle! Consumer Behavior, Advertising, Brand
Management
11. | Lotteries - Playing the Odds Consumer Behaviour, Marketing
Strategy
12. | Market Segmentation Using the VALS™ Market Segmentation, Consumer
Survey Behaviour
13. | Self-Image Portrayal in Advertising Consumer Behaviour, Advertising,
Brand Image, Brand Management
14. | Pricing Predicament Pricing, Retailing, Marketing Strategy
15. | A Puff Here - A Puff There Adpvertising, Social Marketing, Target
Marketing
16. | The Fruit Punch Splash! Customer Service, Marketing Strategy
17. | Comfort Food: What Could Be Better Culture, Consumer Behaviour
18. | Branded Ritual Culture, Consumer Behaviour, Brand
Management
19. | Let’s Go Bananas Marketing Research, Consumer
Behaviour, Pricing
20. | When Push Comes to Shove Channel Management
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