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DEFINITION OF MARKETING

{ I
MICRO-MARKETING MACRO-MARKETING

MICRO-MACRO DILEMMA
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Direct CONCEPT OF UTILITY e
Production Focus Marketing Focus

Y

FORM TIME
(create) - production (when) - storage
+

Indirect PLACE
Marketing Focus {where) - transport

POSSESSION

(ownership) - exchange
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DIMINISHING RETURNS OF UTILITY

Maximum

a

Number B

of Utils
c

1 2 3 N
Unit Consumption Level
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WHY MARKETING ACTIVITY DEVELOPS

Specialization &
Division of Labour

Production Surplus

Exchange

Marketing Activity
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EVOLUTION OF MARKETING

Production Orientation

Sales Orientation

Marketing
Company

Marketing
Department

= Marketing Orientation 235
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AREAS OF APPLICATION

Typical Businesses
Charities

Religions

People
Ideas/Organizations
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TASKS OF MARKETING MANAGEMENT

Control the of demand.

Level

Timing
Character
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DEMAND STATES

Negative Demand

No Demand

Latent Demand

Full Demand

Overfull Demand
Faltering Demand
Irregular Demand
Unwholesome Demand
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OVERFULL DEMAND

DEMARKETING

General Demarketing | |Selective Demarketing

Temporary

or
Permanent
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MARKETING CONCEPT

Consumer Orientation

Integrated
Company Effort

Profit‘Mandate
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MARKETING STRATEGY

Noncontrollable Controllable

TARGET MARKET | = | MARKETING MIX

Product
Price

Place
Promotion

SS§1-11

NOTES:

Copyright © 2003-2009 by Calabash Educational Software. All Rights Reserved. Page 11 of 17



The Marketing Mentor SlideShow Handout Series - Calabash Educational Software.

OVERVIEW OF MARKETING PLANNING

|
1

‘ Corporate Mission ‘

Business Goals

Functional Areas

Marketing Objectives

1l
‘ Marketing Tactics ‘
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MARKETING STRATEGY APPROACHES

Market
Segmentation

Marketing Mix
Differentiation

Mass
Marketer

Target
Market

Marketing Mix
Differentiation
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SALES FORECASTING
ST - BT
ST - I
e [ o

| Sales = f(Advertising) | —>|  Y=a+bx® |
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SALES FORECASTING
EQUATION COMPONENTS

Y = Dependent Variable
X = Independent Variable
a = Constant

b = Slope
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RESPONSE FUNCTIONS

Y=a+bX
1
Units/$
0 —» Maximum
Marketing Activity Level
2
Y=a+bX
3
Units/$ //—'_
0 | — Maximum
TEL

Marketing Activity Level

TEL: Threshold Expenditure Level

Y=a-bX
2
Units/$
0 —»  Maximum
Marketing Activity Level
Y=a+bhbX
4
Units/$
SE —1—
1] e Maximum

Marketing Activity Level

SE: Sales exist when X is zero.
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